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LWM FUND SPOTLIGHT 
MORGAN STANLEY GLOBAL BRANDS FUND 

 

INVESTMENT OBJECTIVE  

The objective of the Fund is to provide long-term capital appreciation through investment 
primarily in equity securities issued world-wide. 

 

INCEPTION DATE 3rd February 2003  

FUND FACTSHEET https://www.trustnet.com/factsheets/o/m525/m
organ-stanley-global-brands  

 

MANAGEMENT  

Manager Name Start Date 

Bruno Paulson 22nd June 2009 

Marcus Watson 22nd June 2009 

Vladimir Demine 22nd June 2009 

 
RATIO DATA (3-years)  
 

Alpha Beta Max 
Drawdown 

Max Gain Max Loss Negative 
Periods 

Positive 
Periods 

Tracking 
Error 

0.16 0.90 -13.30 11.18 -8.56 66 90 6.80 

 
OTHER DATA 
 

Benchmark MSCI ACWI  

Fund Size £1,187.7 million 

Fees 0.90% 

 

BULL POINTS (PRO) BEAR POINTS (CONS)  

• Strong long term track record.  

• Simple strategy focused on high quality 
companies. 

• Long term holders.  

• Low levels of volatility.  
 

• Mixed recent performance. 
 

 
 
 
 
 
 
 
 
 

https://www.trustnet.com/factsheets/o/m525/morgan-stanley-global-brands
https://www.trustnet.com/factsheets/o/m525/morgan-stanley-global-brands
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FUND PERFORMANCE  
 
Performance from 3rd February 2003 – 31st May 2023  
 

 

 
 

Please note that past performance is not a reliable indicator of future returns, and the value 
of your investments can fall as well as rise. The total return reflects performance without sales 
charges or the effects of taxation but is adjusted to reflect all on-going fund expenses and 
assumes reinvestment of dividends and capital gains. If adjusted for sales charges and the 
effects of taxation, the performance quoted would be reduced. 
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VOLATILITY / RISK SCORE 
 

 
 

 
 
MARKET CAP 
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STYLE MEASURES 
 

 
 
SECTOR WEIGHTING  
 

 
GEOGRAPHIC WEIGHTING 
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HOLDINGS 
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LWM FUND ANALYSIS 
 

The slide below really sums up what the team is looking to achieve through this strategy. 
 

 
Fundamentally, the strategy is searching for the very best companies in the world. They are 
looking to hold these for the long-term and therefore enabling returns to compound over 
time.  
 
This is a “sleep easy” strategy where investors should feel comfortable that they are holding 
high quality companies and management. Equally they want to purchase shares at the right 
price. 
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There will not be a large change in holdings over the year.  
 

 
For example, with Nike they have reduced the position to reflect supply chain issues. They 
added to Microsoft but as the price went up they reduced the exposure on valuation risk. 
CDW is a new holding which provides services and software to small and mid-cap businesses 
in the US. 
 
We discussed China. They prefer to have indirect exposure through high quality firms as they 
can’t get the same levels of diversification and governance across not only China, but also 
emerging markets.  
 
The other aspect to protecting and growing assets is the downside risk. If they select the right 
companies, then in down markets this should outperform. When the markets are exuberant 
this tends to underperform but the argument is that over time this will deliver the longer term 
returns. They compare the style to the tortoise and the hare.  
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As part of the mandate to grow and protect assets, they are active in engagement with 
companies. They argue that due to their size and the long-term nature of their holding 
investments, this helps them to engage. They also believe that engagement should not be for 
engagement’s sake. An example they used was on how one company conducted clinical trails 
to push for a more diversified group of people.  
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Some specific examples of companies they have engaged with include: 
 
L’Oreal – Biodiversity, living wage and ESG reporting 
RELX – executive pay 
SAP – Diversity, equity and inclusion and ESG opportunities  
 
In summary, this is a strategy that focuses on high quality companies which should, over time, 
deliver outperformance. There will be periods of underperformance but the key is that the 
team look to grow returns over time and therefore the outperformance comes over the long 
term. In periods of stock market volatility, this looks to protect on the downside and this really 
should help investors. The fund is also high conviction with a small number of stocks so they 
can really understand the companies they hold and engage appropriately.  
 
The source of information in this note has been provided by Morgan Stanley and is correct 
as of June 2023. These are notes from meeting the fund manager or representative and 
should not be seen as a recommendation to purchase any fund mentioned. Any reference 
to shares is not a recommendation to buy or sell. Should you wish to make a decision based 
on these notes we cannot take responsibility for this, and you should carry out your own 
research before making a decision. We would also recommend that you receive advice 
before following up on any decision. 
 

 

LWM Consultants Ltd is authorised and regulated by the Financial Conduct Authority. FCA 
Number 728107. Registered in England & Wales under Company Number 07408315. 

Registered Office: The Garden Suite, 23 Westfield Park, Redland, Bristol, BS6 6LT 
 


